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THE PROFIT 100 iS A VErY toUGH CLUB to JoiN. 
It�s not enough to have posted a hot year or two, because the  
ranking of Canada�s Fastest-Growing Companies is based on 
revenue growth over �ve years. And a rate of expansion that 
would make most CEOs pretty pleased�say, doubling your sales 
over �ve years�wouldn�t get your company anywhere close to 
cracking this list.

Making just the tail end of this year�s PROFIT 100�our 20th 
annual�required an explosive growth rate of 627% from 2002 
to 2007. Even a business that grew its revenue by 1,000% over 
the past �ve years wouldn�t have placed among Canada�s top 60 
�rms. Clearly, it takes something exceptional to rank among the 
entrepreneurial elite of the PROFIT 100.

In some cases, it�s a product superior to that of vastly bigger 
rivals. Toronto-based Kaboose Inc. (No. 3 on this year�s PROF-
IT 100) became the world�s largest online media company fo-
cused on families�outpacing such media titans as Disney and 
Viacom�by offering more than 100,000 Web pages of trusted 
content to help parents plan their family life. Its 2007 sales of 
$35.5 million were up a blistering 6,440% over �ve years. And 

CV Technologies Inc. (No. 9) generated stellar 3,632% �ve-year 
growth, to $42 million in 2007, by applying the rigours of 
Western product-testing methods and quality control to the 
commercialization of traditional Eastern herbal remedies. The 
Edmonton-based company scored a smash hit with Cold-fX, 
which overtook the global pharmaceutical giants� established 
brands to become Canada�s top-selling cold and �u medicine.

In other cases, a company has vaulted into the growth elite 
by devising precisely the right niche product. Mississauga, Ont.-
based PointClickCare (No. 41) reached $12.9 million in revenue 
in 2007, a �ve-year increase of 1,531%, by crafting management 
software designed for the needs of long-term care facilities. 
Richmond, B.C.-based LIJA (No. 83) grew its sales by 719% over 
�ve years, to $6.2 million in 2007, by satisfying female golfers� 
hunger for something stylish to wear on the links. And by de-
veloping management software customized for auto-repair 
shops, Montreal-based V2V Technologies Inc. grew its annual 
revenue from $313,000 in 2002 to $1.2 million. That perfor-
mance was good enough for �ve-year growth of 319% and a 
place near the middle of PROFIT�s annual Next 100 ranking. 
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While the Next 100 companies may be the runners-up, they 
could never be called also-rans, with �ve-year growth rates rang-
ing from 260% to 620%.

Sometimes what makes a �rm exceptional is the stick-to-it-
iveness it brings to the pursuit of its business vision. Garda World 
Security Corp. (No. 50) has been relentless in its drive to expand 
into the big leagues of its security-services sector. Its string of 25 
acquisitions has yielded 2007 revenue of $1.2 billion, up 1,268% 
over �ve years. The Montreal-based company now ranks second 
in North America in cash handling, behind only Brinks.

The �rm that tops the 2008 ranking, Kids & Company Ltd., 
has also been relentless in pursuing its vision of a cross-Canada 
network of childcare centres for corporate employees. As pro�led 
on page 56, the Markham, Ont.-based company has doggedly 
built its position as the leader in its niche even at the price of 
enduring years in the red. It attained revenue of $13.7 million 
in 2007, up a stunning 12,639% over �ve years, and forecasts it 
will double its revenue and break even next year.

This sort of drive has yielded outstanding performance for 
the PROFIT 100 as a whole. Their combined sales reached $12.4 

billion in 2007, while the average PROFIT 100 company boasts 
�ve-year revenue growth of 1,800%. If you think they couldn�t 
possibly trumpet their bottom-line performance as well, you�re 
dead wrong: on average, their 2007 net income was 11.8%.

While the PROFIT 100 share a common experience of hyper-
growth, their lines of business are all over the map. Not surpris-
ingly, you�ll �nd plenty of software developers, IT consultants 
and digital marketing agencies among the 2008 PROFIT 100. 
But you�ll also �nd a legion of old-school enterprises, including 
a builder of affordable houses, a retailer of hot tubs and billiard 
tables, a developer of board games and a franchisor of student 
summer-painting �rms.

Perhaps even more surprising is how fast these companies 
are growing in each area of the economy. Average �ve-year sales 
increases surpassed 1,000% in every one of the sectors and 
subsectors shown in the �How Fast Is Your Industry� table on 
page 40, led by a red-hot 3,939% in consumer services.

Still, each company must overcome challenges speci�c to its 
sector. Yet a striking number of the hurdles they face are com-
mon to all industries. Every business on the PROFIT 100�indeed, 
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HEAVY HittErS
THE LaRGEST PROFIT 100 cOMpaNIES BY REVENUE

      NAME	 2007 SALES� FIVE-YEAR GROWTH

  1. Research In Motion Ltd.                           US	$6.01 billion� 1,859%
  2. Garda World Security Corp.		  $1.17 billion� 1,268%
  3. Inter Pipeline Fund		  $1.14 billion � 1,092%
  4. Eveready Income Fund		  $519 million � 1,014%
  5. Savanna Energy Services Corp.		  $373 million � 1,086%
  6. Sunwing Travel Group		  $259 million � 1,751%
  7. Brainhunter Inc.		  $225 million � 3,358%
  8. Evertz Technologies Ltd.		  $201 million � 673%
  9. Atrium Innovations Inc.                            US	$173 million� 3,233%
10. Commercial Solutions Inc.		  $158 million � 1,522%

Average �ve-year revenue growth: 

1,800%
Average sales: 

$124 million
Median sales: 

$12.7 million
Average number of employees: 

689
Median number of employees: 

75
Number of pro�table companies: 

77
Average net income in 2007 (weighted): 

11.8%




